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RUNNNI9N13RNAaIR (Marketing Functions)
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1) Msde (Buying) 2) n13v1e (Selling)
2. ANTINASNABAIN (Physical Function)
3) nsusneEn (Storage)
4). n15vUE9 (Transportation)
5) aaskUssUl (Processing)

3 nlunasenursAINasnan (Facilitating Function)

6) M5ARUINFZIY (Standardization)

7) N5 (Financing)

8) NIs5UARINLEEY (Risk bearing)

9) Yeuar1IENsNIsNan (Market Intelligence)
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LUAARPIUNISHER (Production Concept)
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